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The main distribution in Minnan culture in Minnan region and the Taiwan region, 
including language culture, architectural culture, food culture, customs and so on 
differentiation is our wealth to the old man. But since the reform and opening up, the 
new Chinese opened the door to the world. The new generation of Taiwanese culture 
lessand less attention of Minnan culture is scanty. As the people of Xiamen, I don't 
want to see me in the Minnan culture slowly disappear, hope it can pop up in young 
people. 
Cartoon image of variety, from the monochromatic plane block expression 
design early, theme design nowadays, the development of cartoon image design is 
very fast. In modern times, the cartoon image has reached an important position in 
various fields. From the perspective of Taiwanese culture, find the characteristic of 
Minnan culture in what cartoon image design, the design has the characteristics of 
Taiwanese cartoon theme. One of the goals of the Minnan culture the new vitality and 
popularity among young people in the study. 
The development of cultural and creative goods characteristics of Taiwanese 
cartoon image, develop a set of forces in southern area of cultural and creative 
products, let the Taiwanese culture spread among young people, more "fashionable" 
heritage is the goal of this research is one of the original intention and meaning. 
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